s

Certainly tire dealers and the brands they represent and offer
go hand-in-hand. Dealers depend on the “value” of the brands they
sell, and tire companies depend on dealers to carry their branding
and marketing message to the consuming public.

For that relationship to thrive, tire brands must deliver the
product quality, technical innovation, fill rate, marketability, prof-
itability and now fuel efficiency that tire dealers need to be suc-
cessful, reach customers, build a reputation and grow a business.

For the 18th consecutive year, TIRE REVIEW asked North
American tire dealers to rate the performance of the tire brands —
consumer and commercial (medium truck) — they carry and sell.
And this year we have added a new category for dealers to consid-

er: a tire brands fuel efficiency.

TIRE REVIEWS annual Tire Brand Study is not a scientific research
project; it only measures dealer opinions and perceptions about the
brands they regularly stock and sell.

Dealers were not permitted to comment on brands they did not
carry, and consumers and end-users were not polled. No tires were
physically tested. The results only reflect the expressed opinions
and perceptions of independent tire dealers.

Babcox Research conducted this study for TIRE REVIEW, analyz-
ing tire dealer responses from some 750 completed telephone sur-
veys. Every effort was made to obtain a fair sampling of responses
for each brand. Limits were placed on the number of dealers inter-

viewed per geographic region, restricting the impact of brands
with strong distribution in one region or another.

A total of 1,764 specific brand mentions were collected for the
Consumer Tire segment of the Study, and another 401 specific
brand mentions were obtained for the Commercial Tire segment.

The results published here do not include all brands men-
tioned. To be presented in the final results shown here, a con-
sumer tire brand had to have at least 35 mentions — up from 30
mentions last year —and a commercial brand needed at least 15
mentions. Brands named by tire dealers but receiving an insuffi-

cient number of mentions include: Aeolis, Aurora, Cordovan,
Dean, Delta, Dynastar, DynaTrak, Federal, Fuzion, Geostar,
Geotrak, Gladiator, Goodride, GT Radial, Ling Long, Maxxis
Multi-Mile, Nankang, National, Nitto, Nokian, Ohtsu, Peetless,
Power King, Primewell, Remington, Republic, Roadmaster,
Runway, Sailun, Sigma, Summit, Turnpike, Wanli and Westlake.
Dealers were asked to rate each brand of tires they carried on a
1 to 10 scale — 10 being highest — in a series of categories. An
aggregate overall score for each brand was calculated, averaging
the results from each category. The top brands are shown in bold,
and last year’s category winners are indicated with an asterisk.
TIRE REVIEWS Brand Study results are available by contacting
Bob Roberts, research manager, at 330-670-1234 ext. 252, or by e-
mailing Bob at broberts@babcox.com.

Consumer Tires — Major Brands

Line Coverage Adjustment Policy Merchandising Support
(Do They Make It?) (How Helpful Is It?) (Do They Support Their Brand")

Michelin I E— Dayton | N Bridgestone [E: ¥ N
Bridgestone I : ¥ AN Mastercraft I X Firestone KX
Goodyear YN Falken > Goodyear VA
Firestone - T Uniroyal | Michelin A
BFGoodrich [ : - I Bridgestone |- N BFGoodrich A
Mastercraft IIEEG_G_:% BFGoodrich % Dunlop AN
Yokohama | NN Hankook | Kelly w2 S
Cooper Y Yokohama [N N Cooper VAN
Dunlop Y Firestone Y Uniroyal VA
Hankook YA N Kelly I Yokohama* N
Toyo* YA S Cooper YA S Continental I3
Kelly I Michelin A General NN
Uniroyal Y X Dunlop YA Hankook -y
General [Ny & Goodyear ININNVE Toyo NN
Pirelli I~ Pirelli I Mastercraft I
Continental YA Toyo* VK- Dayton IEE-%
Nexen Y-S Continental YA Pirelli I-¥:10
Kumho YA General Falken N
Falken Y- Kumho Kumho IE-:Y
Dayton Y- Nexen NNV SN Nexen 3.5
Category Avg I X N Category Avg. Category Avg.
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Product Quality Advanced Technology Fill Rate
(How Good Is It?) (Are They Innovative?) (Do | Get My Full Order?)
Pirelli - S—

Michelin* -E_
Bridgestone NN N
Firestone EEG_X I
BFGoodrich
Goodyear GG N
Toyo* Y-
Uniroyal -
Yokohama NN
Mastercraft GG =IE
Cooper INEN¥ I
Dunlop ¥
General NNV
Hankook ¥
Continental NN XN
Kelly Iy
Pirelli I
Dayton YN
Falken I F N
Nexen YN
Kumho Y
Category Avg. I 1N

Michelin* D

Bridgestone I
BFGoodrich -
Firestone G-I
Goodyear Y-
Uniroyal %
Yokohama ¥ N
Toyo NN N
Hankook |-
Cooper YA
General NGNS
Kelly Iy .
Mastercraft NGy
Continental NGy N
Dunlop N5
Pirelli Iy

Kumho I
Nexen VXN

Falken YN

Dayton VAN

Category Avg. IS X TN

Yokohama A
Falken mwA-T—
Nexen VAN

General VS

BFGoodrich A

Dunlop I~

Firestone N~
Kumho IV~
Michelin 1V~
Uniroyal I~
Goodyear VA N

Bridgestone IS

Cooper* XIS

Hankook NN

Dayton -

Kelly I

Mastercraft I

Toyo I NN

Continental I
Category Avg.

Brand Profitability

Consumer Awareness

(Do Customers Know Them?)

Fuel Efficiency
(Is It a Saleable Attribute?)

(Can | Make Money?)
Kumho I X I | Michelin* m:x SE— Michelin 7
Toyo™ K Goodyear I Goodyear VA
Hankook Iy~ AN Bridgestone N I——— BFGoodrich Iy~
Nexen Y &N Firestone N I—_——_ Toyo Y/
Pirelli BFGoodrich mmm:A: Uniroyal VAT
Yokohama Cooper X' Bridgestone IV~
Mastercraft I A- T Dunlop Iy~ Continental
General Kelly oy General IV~
Cooper __ Uniroyal Iy~ Firestone VA NN
Dunlop Continental VAN Pirelli I
Uniroyal Pirelli A Yokohama I
Dayton _— Yokohama A N Mastercraft
Falken General IR Cooper IS
Kelly Toyo N Falken -
Continental GG Mastercraft Y- Kelly I
Firestone Dayton Y- Kumho I
Bridgestone NN Hankook NI Dunlop IENF-TN
BFGoodrich I - Falken - S Hankook NN
Goodyear I Kumho TN Dayton NN
Michelin INEG_— Nexen IELWAN \IERE 5.8 |
Category Avg. Category Avg. I~ N Category Avg.
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Medium ruck Tires _

s

Consumer Tires —
Major Brands (cont.)
Overall Brand Average

All Brands

Application Coverage
(Do They Make It?)

(Which Was the Best Overall?)
o ; MAJOR BRANDS
_ Michelin ¥ Continental EG—E Y-
Brld_gestone 81 | Michelin* Y
Firestone N N Goodyear -
BFGoodrich |I: X Kelly -
Goo_dyear 8.0 | Yokohama NN
Uniroyal IV~ Double Coin X
Yokohama VAN Bridgestone
Cooper Dunlop
Dunlop Firestone
Kelly Iy A- T Sumitomo
Toyo* BFGoodrich
General Toyo YN
Mastercraft Cooper VAN
Pirelli General IIEGEG_GAN
Continental Hankook NN
Hankook Kumho AN
Falken NI
Kumho PRIVATE BRANDS
Dayton NI Hercules AR
Nexen EENNCH- N Category Avg. YK NN
Category Avg.

Medium Truck Tires — All Brands

Benefit of Technical Support Product Quality
(Do They Help Customers?) (How Good Is 1t?)

Adjustment Policy
(How Helpful Is It?)
MAJOR BRANDS MAJOR BRANDS MAJOR BRANDS

Yokohama |: - Goodyear [N Michelin* N
Continental |—_t:ra_—— Dunlop A Bridgestone A
Goodyear IR Michelin Goodyear IE:X: I
Sumitomo | Toyo WA Toyo N :¥: I
Cooper N : ¥ Yokohama YA N BFGoodrich mm:X-
Double Coin I I Continental Firestone IE:X S
Toyo™ |NENE:N N Cooper Continental [E:I——
Firestone [:X General I~ Sumitomo |-
General I Kelly Hankook ¥
Bridgestone VAN Bridgestone Kelly >
Hankook VA NN Firestone Cooper IR I
Michelin IE—A: T BFGoodrich* General IE:N
Kelly I Double Coin NN Dunlop VA N

Dunlop VA Hankook Yokohama VA NS
Kumho VA Kumho NN Double Coin VA
BFGoodrich VA Sumitomo SN Kumho S

PRIVATE BRANDS
Hercules I3 I

Category Avg. RN N

PRIVATE BRANDS
Hercules NN

PRIVATE BRANDS
Hercules
Category Avg.

Category Avg. IR
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Advanced Technology
(Are They Innovative?)

L EL ELT Y

Fill Rate
(Do | Get My Full Order?)

(Can Lifecycle be Extended?)

VIAJOR BRANDS
Michelin* N I
Goodyear NN I

Continental I
BFGoodrich [N N
Bridgestone [N N
Yokohama VA NN
Cooper WA
Firestone NN~/
Toyo
General
Kelly Iy A

Double Coin
Dunlop
Hankook
Kumho
Sumitomo

PRIVATE BRANDS
Hercules IV~ AN
Category Avg.

MAJOR BRANDS
Michelin K
BFGoodrich I A
Yokohama - N
Continental NG NN
Goodyear NN S
Toyo* YN
Bridgestone NN -
Cooper NN
Kelly I
Sumitomo NN
Firestone NN NN
General NG
Hankook
Kumho
Double Coin
Dunlop

PRIVATE BRANDS
Hercules

MAJOR BRANDS
Dunlop YA

Category Avg. IR W

Michelin
Yokohama
Bridgestone YA
Continental
General
Double Coin
Firestone
Cooper
Goodyear
BFGoodrich I
Hankook NN
Kumho IS
Toyo* -
Kelly =
fidelle} 6.2 |

PRIVATE BRANDS
Hercules
Category Avg.

Profitability of Brand Fuel Efficiency Overall Brand Average
(Can | Make Money?) (Is It a Saleable Attribute?) (Which Was the Best Overall’)
MAJOR BRANDS
Michelin I:

MAIOR BRANDS MAIOR BRANDS
Double Coin VA Michelin ¥ D
Hankook Continental VA I_—— Continental AN
Yokohama Toyo AN Yokohama VAN
Cooper Dunlop YA Goodyear VA N
Sumitomo Yokohama Toyo* NN/
Toyo Cooper Bridgestone NN A N
Kumho I Goodyear V> Cooper VAT
Continental BFGoodrich BFGoodrich VAT
Kelly General Dunlop VAT
Michelin I Firestone Firestone NN A- TN
Dunlop* - Ca 69 | General VAT
Firestone - Bridgestone Kelly A T——
General IS Hankook Double Coin NV S
Goodyear N7 Sumitomo Hankook VAN
Bridgestone I Kumho I Sumitomo YA
BFGoodrich I Double Coin I 70N Kumho IS
PRIVATE BRANDS PRIVATE BRANDS PRIVATE BRANDS
Hercules I I Hercules I Hercules VA I
Category Avg. X N Category Avg. Category Avg.
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